
 

Mission: To empower individuals and engage communities to end domestic violence. 

Job Title: Communications & 
Marketing Intern 

Salary 
Classification: 

Unpaid, school credit 
eligible 

Reports To: Director of Communications FLSA: Part-time – 8–10 
hrs/week 

Location: Newburyport (hybrid, some 
remote flexibility); 
occasional travel to 
Amesbury and Lawrence 

Term: Fall semester 

Primary Responsibilities 

The Communications & Marketing Intern supports the Director of Communications in advancing the 
visibility and mission impact of the Jeanne Geiger Crisis Center, the Geiger Institute, and Girls Inc. of the 
Seacoast Area. This role offers hands-on experience across content creation, social media, digital 
communications, and media relations within a mission-driven, nonprofit environment. 

This position requires discretion, professionalism, and sensitivity to the populations served. All work must 
be trauma-informed, culturally responsive, and reflective of the organization's commitment to 
empowerment and social justice. 

Major Duties 

Content Creation & Social Media 
• Brainstorm and draft social media content for Jeanne Geiger Crisis Center, Girls Inc. of the Seacoast 

Area, and Geiger Institute brands. 
• Assist with content calendars and track upcoming campaigns, observances, and awareness dates. 
• Support photo and video content gathering at events and programs, with appropriate consent 

protocols. 
• Help draft newsletter content, blog posts, and website copy updates. 

Digital Communications 
• Assist with email marketing campaigns, including drafting and formatting. 
• Support website updates and basic content management (WordPress). 
• Help track and compile performance metrics (social, email, web analytics) for internal reporting. 

Media & Research Support 
• Monitor relevant news coverage and domestic violence-related media stories. 
• Assist with research for press materials, talking points, and op-eds. 

Administrative & Project Support 
• Support materials development for events, campaigns and outreach. 
• Assist with organizing digital assets, brand files, and communications archives. 
• Provide general support to the Director of Communications as needed. 

 



Qualifications 

• Currently pursuing a degree in Communications, Marketing, or a related field. 
• Strong written communication skills; comfortable writing in a brand voice. 
• Familiarity with social media platforms and basic content editing tools. 
• Interest in nonprofit work and/or communications experience. 
• Detail-oriented, reliable, and able to handle sensitive material with discretion and confidentiality. 
• Experience with Canva, Adobe Creative Suite, Constant Contact, or WordPress a plus, but not 

required. 

What You'll Gain 

• Real-world experience in human services nonprofit communications — experience branding, media, 
digital, and fundraising communications. 

• Mentorship from a Director of Communications working across national and local nonprofit brands. 
• Portfolio-ready writing and content samples. 
• Insight into nationally recognized, evidence-based models for domestic violence homicide 

prevention. 


